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Survey Methodology

Why the Cruise Pulse ™ Survey? Travel agents are
the front line in the cruise sales channel — accounting
for up to 87% of all cruises booked.” Their input
makes it possible to "take the pulse” of what is
occurring in the marketplace.

The results? If you need to know:
Cruise price trends
Cruise booking trends
Travel agent opinions

This is the 5th edition of the Cruise Pulse panel
surveys. Surveys are conducted quarterly to spot
emerging trends and changes in consumer behavior.

Survey data is weighted to accurately represent
cruise bookings by geography and agents monthly
cruise volume.

Wave Season Kick-off edition

Data gathered January 24 to January 30,
2009. 330 travel agents responded. Margin of
error +/- 5.3%.

Wave Season February Follow-up edition

Data gathered February 22 to March 3, 2009.
254 travel agents responded. Margin of error +/-
6.1%.

Wave Season April International edition

Data gathered April 15 to April 22, 2009. 228
travel agents responded. Margin of error +/-
6.4%.

Third Quarter 2009 edition

Data gathered Aug 25 to September 8, 2009.
349 travel agents responded. Margin of error +/-
5.2%.

Fourth Quarter 2009 edition

Data gathered December 1 to 1, 2009. 223
travel agents responded. Margin of error +/-
6.5%.
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Summary of Findings

Price improvement

The average ticket price (per booking per
person) given by agents in this survey for
Sept-Nov was higher than what agents
gave in the prior survey for the June-Aug
period. While the difference was
statistically significant, it also is in contrast
with the fact agents in this survey (43%)
stated pricing “decreased a little” compared
to the prior period.

In both surveys, agents indicated pricing
for comparable periods in 2008 was higher
than 2009.

37% of agents stated pricing has
“increased a little” for cruises booked so far
in 2010. This was an increase compared
to the previous survey and consistent with
the average pricing provided by agents.
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Cruise bookings

Close-in bookings (bookings within 3
months of departure) are continuing to
increase and make up 30% of a typical
agents ticket sales.

Travel Agent Feedback

Travel agents express they feel the non-
commissionable portions of tickets are
increasing a little while commissionable
rates are decreasing a little. There is no
strong feeling among agents direct to
cruise line bookings, or online bookings
are on the rise.



Demographic Overview

. In order to evaluate geographic representation . In a typical month, what is the total number of
of the results, please provide your country of cruise tickets you book?
primary residence.
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Travel Agent Feedback
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. Direct to cruise line bookings compared . Commissionable rates for cruise tickets?
to agent bookings?

Decreased a Lot 6.1% Decreased a Lot 21.3%

Decreased a Little Decreased a Little

About the Same 50.4% About the Same 45%
Increased a Little- 21.1% Increased a Little 7%
Increased a Lot 8.4% Increased a Lotf§ 1%
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Travel Agent Feedback
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. Non-commissionable portions of cruise . Online bookings compared to "in-store"?
tickets?
Decreased a Lot 3.4% Decreased a Lot ¥ 1.6%
Decreased a Little 6.5% Decreased a Little 16.8%

About the Same 6.5% About the Same

Increased a Little 6.8% Increased a Little 22.9%

Increased a Lot Increased a Lot 4.1%
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Cruise Booking Trends

% )e#
) +
1 )’#
. Over the last 30 days, have close in cruise . What percentage of your customers book cruises
bookings (those for departure in the next 3 close in (less than 3 months from departure date)?

months) increased or decreased compared to the
previous year:

Decreased a Lot- 1.20
Decreased a Little - 16.8% 3 O %
About the Same _ 28.3%
Increased a Little _3'.

D.3%

Increased a Lot
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Cruise Pricing Trends
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What was your average cruise
price per booking (per person)
($USD)
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Cruise Pricing Trends - Previous Quarter
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. Did the average price per booking (per person) for
cruises increase or decrease during Sep - Nov
2009 compared to June - Aug 20097

18.8%

Decreased a Lot Decreased a Lot

I1

41.5%
2%

Decreased a Litte 43.2%| pacreased a Litte

About the Same About the Same

25.2%

Increased a Little Increased a Little

24.5%

3.3%
4.2%

Increased A Lot 3.7% Increased A Lot
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Note: 69 agents responded to both this and
the previous survey. Their average for June

- Aug was $1,433 and $1,490 for Sept — C/RUISE 10

Nov.



Cruise Pricing Trends - Previous Year
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Did the average price per booking (per person) for
cruises increase or decrease during Sept - Nov
2009 compared to Sept - Nov 20087

Decreased a Lot| $-463.77

Decreased a Litte
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About the Same

$28.8{
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Increased a Little $210.33
|
Increased A Lot $605.1
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Cruise Pricing Trends - Next Year
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How are prices for cruises you have already
booked for 2010 compared to 2009?
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Cruise Pricing Trends - Next Year
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8 December  January Febuary March

3 Days Ocean View $368 $258 $275 $277
Average pricing per month based on all Balcony Selee e Sl ik
Carnival departures from Florida, by cabin suite 654 537 $562 $552
> ' Inside $317 $225 $228 $234

category and number of sailing days.
4 Days | Ocean View $428 $283 $308 $354
Balcony $651 $486 $516 $555
Suite $796 $616 $634 $675
Inside $374 $235 $257 $302
5Days Ocean View $613 $470 $409 $473
Balcony $865 $623 $612 $663
Suite $1,094 $910 $795 $867
Inside $511 $353 $336 $398
6 Days |Ocean View $808 $525 $559 $568
Balcony $963 $685 $688 $683
Suite $1,523 $1,094 $1,104 $1,109
Inside $613 $430 $438 $431
7 Days  Ocean View $854 $637 $667 $696
Balcony $984 $779 $869 $842
Suite $1,479 $1,212 $1,365 $1,249
Inside $709 $551 $569 $584
8 Days |Ocean View $814 $787 $804 $751
_ _ Balcony $876 $985 $939 $912
Analysis based on proprietary database Suite $1,619 $1,521 $1,578 $1,521
developed in partnership with Mike Woods Inside $672 $689 $653 $661

of www.Floridacruisewatch.com.
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Travel Agent Optimism Index

+ 9 0  44#
% )*
!1’/$

Looking out 12 months from now, are you optimistic or pessimistic cruise bookings will increase
compared to how they are now?
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Want to Learn More?

For more information or to discuss this
research and find out about adding questions
of your own contact:

Ryan Wahlstrom

Cruise Market Watch

CEO & Publisher

(305) 467 —3254
RyanWahlstrom@gmail.com

About Cruise Market Watch

Cruise Market Watch covers cruise industry
marketing, technology and research from its
website www.CruiseMarketWatch.com.

Cruise Market Watch is
also the developer of the
countdown, converse and
cruise iPhone app
www.AlwaysBeCruising.com.
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